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OVERVIEW
A.  Introduction to the Department and Discipline

The Expressive Arts Department is comprised of many studios, which support both the ART and IDEA program. The ART Studios are: Clay, Drawing, Graphic Design, Fibers, Foundations, Painting, Photography, Printmaking/Papermaking, and Sculpture while the IDEA program is comprised of team taught courses in New Media, Performance and Sound.

The Graphic Design Studio serves AA Graphic Design program, upper level BA/BS/BFA curriculum requirements as well as MAIS in ART with ART 500 & ART 578 courses.  

Graphic Design is an applied art focusing on creative exploration to communicate visually integrating images and text using both print and web delivery vehicles.

WNMU is able to support a Graphic Design Program by using course clustering.  Course clustering is a common practice in smaller art programs at colleges and universities across the country where multiple levels of studio courses are taught together at the same time in a one-room schoolhouse.  Since the students receive 4 credits for 6 contact hours of class time they work individually with the instructor and benefit from creativity and innovation occurring in the studio environment.  As enrollment grows courses are removed from the cluster and new instructors teach those courses.  This program design complies with the National Association of School of Art and Design (NASAD) and can adjust to fluctuating course enrollments. 

B.  History of Graphic Design Program

The first recorded computer graphic design courses in the Department of Expressive Arts curriculum were ART 111 Computer Graphic Design I and ART 311 Computer Graphic Design II. Both courses are recorded in the WNMU catalogs since 1988-1989.  In1999-2000 they were and offered Fall & Spring semesters for 3 credit units each.  Art 111 is reflected in the Art Major and Art minor programs.

The two classes were clustered into a single class time period and taught by one adjunct instructor.

However, by the next catalog 2000-2001, ART 271 Computer Graphic Design and ART 371 Computer Graphic Design II had replaced ART 111 and 311. Both new courses listed are recorded as an introductory studio course offered Fall & Spring semesters and the advanced studio course offered in the spring semester for 4 credit units each.  

The two classes were clustered into a single class time period and taught by one adjunct instructor.

The above two courses bloomed into the first Graphic Design 2-year A.A. degree program included in the 2002 catalog with the addition of the following courses: 
ART 115 Electronic Art imaging

ART 116 Typography and Lettering

ART 180 Internship

ART 215 Design Portfolio Development

ART 216 Business and Legal Issues for Artists

ART 217 Print Production Techniques

ART 303 Electronic Art Imaging

The previous two above cited graphic design courses plus existing art prefix courses combined to complete the first two-year 64-credit unit Associates degree in Graphic Design in the Department of Expressive Arts.  The program was created by Garth Gerstein and Michael Metcalf; they also proposed future programs in Video and Animation.  There was discussion as to whether the program should be placed in Applied Technology to receive additional funding from Perkins grants or remain in Art where there was a commonality in studio course structure and encouraging creativity.
This was also the first year that the BFA degree program was recorded in the same 2002 catalog. Some of the graphic design courses were included in the course of study for the Bachelor of Fine Arts degree and the Art Major degree programs as well as the Art Minor.

The 2005-2006 catalog academic year updated the Graphic Design curriculum:

ART 114 Graphic Design Software I and ART 214 Graphic Design Software II were added to the program.  

ART 272 Graphic Design Studio expanded from the renamed ART 271 Graphic Design and Typography, while ART 116 was deleted. 

INITIATION OF THE BACCAULAREATE LEVEL:  By the 2006-2007 Academic year, ART 271 was updated to ART 271 Web Design and Typography as well as Art 371 Computer Graphic Web Design with the addition of ART 471 Advanced Web Design and ART 478 Studio Work in Graphic Design. These advanced courses brought the graphic design concentration into a four-year art degree level qualified for the B.F.A. and B.A., and B.S. degrees.
M.A.I.S. - MASTERS IN INTERDISCIPLINARY STUDIES LEVEL:  In 2007-2008 a Graduate level graphic design course ART 578 became part of the graduate curriculum, which could be repeated three times as graduate studio concentration in Art. 

The two-year graphic design degree has now grown and matured into a graduate level degree in the Masters of Interdisciplinary Study (MAIS) program within eight academic years.

The 2010-2011 WNMU Catalog reflected minor changes to the Graphic Design Program such as the wording addition for Art 115 Electronic Imaging for Design and the addition of Clay I and Sculpture I to the guided electives.

A revised 66-credit unit Associate of Arts in Graphic Design program is reflected in the current 2011-2012 WNMU Catalog.  The new Graphic Design Degree bridges ART, DMC and a course from the new IDEA program. (Appendix 1)
C.  Recommendations from Previous Reviews

Submitted with 2008 Art Program Review

In a Memo dated May 1, 2009 VPAA Dr. Faye Vowell confirmed the validity of the Art major and the BFA program and recommended they continue.   She went on to recommend that a separate program review be created for Graphic Design that includes financial information – Thus this proposal is being submitted.

D.  Procedures and participants in the Review

The process began with an initial meeting with faculty and staff followed by individuals concentrating on different areas.  Participants in this review include Gloria Maya, Michael Metcalf, Lisa Ruben, Karyn Neil and Ann Marie Elder.  Michael Metcalf combined the pieces and filled in the gaps to complete this document.  A Draft was distributed before the Winter Break and again in January.  A draft of this Graphic Design program review was discussed in the January and February 2012 Department Meetings where Peter Bill and Jun Kim also provided additional input.  A close to final version was again distributed where Nikki O’Connell and Ann Marie provided additional input.
CRITERION A:  PROGRAM CENTRALITY

A. Educational Goals and Objectives of the Program

Prepare students to enter the workforce in graphic design – with a strong emphasis in marketable skills by using the current version of the industry standard CS5 graphics programs, layout, typography and production coupled with the creative studio experience.  
Use our curriculum to support our existing students and future growth.

Deliver a unique program that in addition to a strong curriculum, enables graphic design students real world internship experience and to benefit from strong interactions with all areas in expressive arts.

Note: Students not enrolled in the graphic design program enroll in Graphic design courses.  This includes degree requirements for the Art Degrees and student from the university at large - including Concurrent and Business students.
B. Relationship of the Program to the Institutional Mission

This program supports the WNMU mission by providing preeminence in teaching and learning while serving the multi-cultural population of New Mexico and especially other nations.  Since its inception the graphic design courses have been taught by a professor with the appropriate required terminal degree of an MFA.  This document is proof that Expressive Arts Department – especially graphic design - is involved in continuous improvement in higher education at WNMU.  The graphic design program provides opportunities for every student, especially those who work well in a studio setting where they can solve problems and express their individual creativity – vital skills they will need to address the challenges of the changing global world.

C. The graphic design program also supports the WNMU 2013 Performance Goals – II. 
Providing Stakeholders Needs – a. Create an Art (/) Business Incubator in Expressive Arts which will provide graphic design services to the Silver City community.  (Appendix 6)
CRITERION B:  PROGRAM CURRICULUM AND STRUCTURE

A.  Admission, Retention, Graduation Requirements

There are no specific admissions requirements for the AA Graphic Design Students as there are for the BFA.  Admission is based on the WNMU open enrollment process.

Retention is an issue for students in the Graphic Design program as there are several types of students enrolled in Graphic Design courses: concurrent High School students; Graphic Design Associates Degree bound students; Chinese 2/1 program students; Art and IDEA students; and other students at large who like to gain elementary visual communication skills to augment their other majors.  Students develop loyalty to their subject and instructor, and students matriculate into the program but they are difficult to track.  Currently there is not a full-time faculty member to provide concerted program development, vision, proactive advising and marketing for the program.  This is especially apparent this Fall Semester as circumstances necessitated reducing the load of the only graphic design instructor – the pay reduction caused the Adjunct Professor to seek employment elsewhere for the Spring.  Unless another MFA credentialed instructor continues to deliver the Graphic Design Program, retention will become a much larger problem.
The following graph and table show information on graphic design students that have taken developmental courses on the WNMU Data Mart.  While the sample group is small and there are some irregularities the data suggest that students who take Developmental Writing will have considerably more difficulty with the Graphic Design courses.

	Developmental  & ACAD Students

	

	Group
	Total
	% of Selected
	Success
	% of Group

	
	
	
	
	

	DVSM
	84
	8%
	78       7834
	93%

	DVSR
	23
	2%
	34
	148%

	DVSW
	64
	6%
	5
	8%

	ACAD
	62
	6%
	66
	106%
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The Graphic Design graduation requirements comply with the (NASAD) guidelines and are clearly identified on the degree plans.  Due to some of the difficulties in cross listing courses with the Digital Media Communications Program some course substitutions need to be submitted.

B.  Program Structure

 1.  Degree Options and Objectives 

The AA Graphic Design has a studio art elective and a choice of printmaking or digital drawing and painting.  The objective of the options is to enable students to either strengthen areas where students perceive weaknesses or to allow them to explore and strengthen their general knowledge of the arts so they are better prepared to join the work force.
A number of Associates of Art students continue on at WNMU and earn their BFA in Art the way the current Graphic Design instructor has. 
2.  Description of Required Courses – (Appendix 2)
3.  Summary of Course Requirements – Degree Plan Link
http://www.wnmu.edu/dgrplans/Expressive_Arts/2011-2012/AA-Graphic_Design_2011.pdf
4.  Typical Program of Study – (Appendix 1)
The Chinese students enrolled in the 2:1 program with NBCC follow the curriculum identified in (Appendix 7.)
5.  History of Courses Taught as Program Requirements

The Graphic Design Program has had a well-defined curriculum for the past 11 years.  There have been three revisions over that time but the main program requirements have remained the same and comply with NASAD.  In 2009 the Graphic Design program was growing and an additional ART instructor was hired to teach Photoshop and Illustrator.

The 2011 revision (Appendix 3) included creating a curriculum, which could integrate with the Digital Media Communications Program so there would be efficiencies between ART and DMC in course offering such as Photoshop and Illustrator.  The general education courses have remained the same through the history of the program and with the exception of adding the DMC courses in 2011 all of the rest of the courses are taught by ART.  The specific history of course taught is addressed in the History of the Graphic Design Program.  It would be noted that several courses in Graphic Design Program are also required or elective courses for ART majors and BFA students.
C.  Articulation

In 2009 a 2-1 articulation plan was presented to Ningbo City College.  In Fall 2011 the first cohort has started the course work for the Chinese portion of their program and 28 students are slated to come to campus Fall 2013 with potentially the same number the following year.  A proposal is also in the works to enable the Chinese students to continue on and receive a BA/BS from WNMU.  A mini cohort of two students is scheduled to complete the program in May 2012.
D.  Planning Processes

As we move to the future and prepare for a real spike in enrollment a strong plan needs to be created which addresses the following:  1) Hire a qualified tenure track fulltime faculty member with specific expertise in graphic design in both print and web.  2) Procure adequate computer printing equipment for the Chino Graphic Design Studio.  3) Purchase workstations and software for that Chino lab or create a sound financial aid program where students can purchase their own computer and software. 4)  Encourage students to continue on in ART or IDEA. 5)  Create a mostly student-run Art and Business incubator downtown which includes gallery space, tours, retail and graphic design services.  This will provide internship opportunities for all the graphic design students when the enrollment spikes in two years (Appendix 6.)  6) Market the Graphic design program both to campus and through recruiting materials to prospective students.
E.  Assessment – 
As technology evolves and the role of the graphic designers changes over the years the department has initiated changes to the Graphic Design Program.  These changes have occurred through input from faculty, students, administration, researching competitive institutions and the challenge of creating an international curriculum.  All of these factors have been taken in to account to make the sets of the curriculum changes in the past 11 years.

Student Evaluation from 2005 – 2011 are strong and show that the students scored their experience is all Graphic Design Courses on average at 6.45 out of 7 for an overall satisfaction.  Over that same period the students rated the course at 6.32 and the instructor at 6.43 and the facility at 6.17.  These numbers show that students are having a positive experience in their graphic design courses. (Appendix 10)
In fall 2011 a survey was distributed in class to graphic design students.  The results show the Graphic Design students 1) Do not like the course clustering, 2) did not like the DMC courses, 3) Do not like that the curriculum changed, 4) They wish there was one instructor who taught most of the classes, was available outside of class for assistance and advising.
This student data shows us that we should not be teaching software in a clustered class especially at the 100 level; instead we need to increase the enrollment in these classes so they are regular stand alone courses.  The curriculum changes initiate this year deal with most of the student issues except for: – The transition period this year from the old curriculum to the new revised one hard on the students.  - The students did not like the DMC courses.  - There are scheduling problems between Expressive Arts and DMC that still need to be worked out.  As enrollment grows and courses are separated from the clusters this will require additional instructors to the fulltime faculty member the students want.  The program would also have more accurate assessment data if the program was delivered by a fulltime faculty member who could oversee the entire program.  

CRITERION C:  PROGRAM RESOURCES

A.  Finances (Budget) – EA Productivity - Spring/Fall 2011 Enrollment Income Generated

Using Tier Formula Funding only the Graphic Design Program generates Spring 11: 27,598 + Fall 11: 21,482 =$49,080 in specific graphic design courses.  This does not include Summer or supporting classes that AA students take such as Art Appreciation, Portfolio & Business, 2D, 3D or studio electives.
The following Pie Chart uses information EA Productivity – Spring Fall 2011 Enrollment Income Generated (Appendix 4)

It shows the productivity for the Graphic Design Studio – which includes an art appreciation section each semester.  It also shows that the Graphic Design Studio is currently the fifth best revenue generating studio out of the 12 studios in Expressive Arts.
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	Studio
	Sp. 2011$
	Cr.
	Fl. 2011$
	Cr.
	Year Cr.
	Year $
	$/Cr.

	Graphic Design
	$41,243
	11
	$21,482
	8
	19
	$62,725
	$3301


Since the WNMU Data Mart does not have a way to separate out Specific Graphic Design revenue and expenses, the following table shows the financials for the Art Discipline.  Since the enrollment in Graphic Design has been stable for the past 10 years it is fair to assume that the Graphic Design Program revenues and expenses are generally around 12% of the Art Discipline budget listed below. (Appendix 5)
	
	Fiscal Summary of Operations

	
	Total SCH Produced
	Return per Salary Dollar
	Salary Cost Per Cr Hr
	Summary Net Revenue
	5 yr Revenue Changes 

	Unit
	Dept
	2006-2010
	2006-2010
	2006-2010
	2006-2010
	Real Dollars
	Percentage

	Expressive Arts
	ART
	       13,926 
	 $             1.69 
	 $     112.05 
	 $    1,076,965 
	 $     211,315 
	138%

	
	
	Net Revenue

	Unit
	Dept
	2006
	2007
	2008
	2009
	2010

	Expressive Arts
	ART
	 $ 153,630 
	 $      175,948 
	 $   204,062 
	 $        178,380 
	 $     364,945 

	
	
	Instructional Salary Expense

	Unit
	Dept
	2006
	2007
	2008
	2009
	2010

	Expressive Arts
	ART
	 $ 335,622 
	 $      282,067 
	 $   308,020 
	 $        343,917 
	 $     290,724 

	
	
	Student Credit Hour Revenues per Formula

	Unit
	Dept
	2006
	2007
	2008
	2009
	2010

	Expressive Arts
	ART
	 $ 489,252 
	 $      458,015 
	 $   512,082 
	 $        522,297 
	 $     655,670 


B.  Facilities and Capital Equipment – 

Program assessment in Art has led to improvement of the Graphic Design facilities by creating a dedicated studio.  For 10 years the Expressive Arts Department has identified that there is strong need for a new Art facility due to the consistent growth of the discipline.  In 2008 the department assessed the facilities in Expressive Arts and it was determined that the Art facilities were inadequate and out dated and spread out into 4 building across campus.  A year later creating a new Art structure became the Universities number one priority for the GO Bond.  The bond did not pass so the institution determined that renovating the Chino Building entirely for art would suffice.  That project is expected to be completed in July 2012.  This renovation will house the Graphic Design, Photography, Painting, Drawing, Sculpture, Fiber Arts, studios, with a multipurpose classroom, student spaces, and faculty offices into one structure.

The Chino building is currently under renovation.  It will include dedicated Graphic Design Studio with keycard access for students to complete their projects at any time of the day.  This is an improvement over the existing GRC 110 which is not a dedicated studio nor does it have 24-7 access.  In addition to student computer fees charged to all students Graphic Design students pay an additional lab fee to cover instructional expenses and materials for each class they enroll in.
C.  MILLER LIBRARY ASSESSMENT FOR GRAPHIC DESIGN PROGRAM
The Miller Library supports the Graphic Design program by acquiring books, Government Documents, journals and other resources that pertain to the topic.  Relevant books are found among various call number ranges that reflect the treatment of the topic within a broader art concept. Some relevant titles are found in unexpected subject categories such as political ad campaigns and business advertising.

Attached is a spreadsheet (Appendix 9) lists 41 periodicals/journals and the 160 book holdings in call number order.  These call number ranges cover graphic design and related topics such as commercial art, illustration, drawing, typography, lettering, printmaking, use of color in art, advertising (including logos), signs and symbols, digital images (including photography) and Web design.  Because of WNMU’s agreement with Chinese institutions of higher education, the spreadsheet includes a representation of book titles that pertain to Chinese art.  

The strength of the collection lies in the history of topics that are important to the evolution of Graphic Arts.  The weakness is in the current books collection, especially for books that pertain to current techniques in Graphic Design. The Miller Library will work with the Graphic Arts faculty in building up the collection in computer graphics, digital drawing, and career opportunities.

To balance the weaknesses in the book collection, the Miller Library has substantial holdings in art journals through database subscriptions.   The attached spreadsheet is a representative list of journals included in the major Miller Library databases that support the Graphic Art journals.   The most important of these is Academic Search Complete that is a primary access point to academic level journal literature in a wide spectrum of disciplines

The Miller Library is a member of several consortia that are committed to resource-sharing.  These consortia include AMIGOS Library Services, Inc., (membership includes libraries in New Mexico, Arizona, Texas, Oklahoma, Arkansas, and Louisiana), the New Mexico Consortium of Academic Libraries, and the National Network of Libraries in Medicine.
D.  Other Academic Support Resources and Services

The Graphic Design Program will stop using the GRC Computer Classroom, GRC Computer Lab & Printing and will move to the Chino Building Graphic Design Studio for the fall of 2012 provide the necessary computer equipment can be procured for the new lab.

Graphic Design students assist in town and on campus with their 90 hour internship.  
Two students will provide their services to public information this semester.
If the Art and Business Incubator is created it will provide Graphic Design services to Silver City and the University (Appendix 6)
CRITERION D:  PROGRAM PRODUCTIVITY AND EFFICIENCY
A.  Major Headcount Enrollment
There are 15 Associates of Arts Graphic Design students enrolled this semester (Appendix 8.)
	Year
	AA Graphic Design Degrees Awarded
	Total Associates Degree Awarded

	2005
	2
	*

	2006
	3
	93

	2007
	1
	70

	2008
	4
	80

	2009
	4
	52

	2010
	2
	61

	2011
	3
	*

	
	19
	


	Data on Graduates 2005-2011

	68% are first time freshman

	95% nontraditional

	63% female

	79% Hispanic

	58% are employed in New Mexico


B.  Graphic Design Degrees Conferred – 


C.  Credit Hour Production


The tables show the Credit hour Production using courses taught by Ruben & Aguilar

	Fundable by Yr
	

	 00-01
	            -   
	 

	01-02
	           57 
	 

	02-03
	         264 
	 

	03-04
	         467 
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	04-05
	         408 
	 

	05-06
	         299 
	 

	06-07
	         371 
	 

	07-08
	         338 
	 

	08-09
	         466 
	 

	09-10
	         635 
	 

	10-11
	         616 
	 

	Forecast Data
	

	11-12
	         667 
	 

	12-13
	         696 
	 

	13-14
	         713 
	 

	14-15
	         749 
	 


	2001 – 2011 Fundable (tier)

	 
	1
	2
	3

	Lower
	   3,172 
	       -   
	       -   

	Upper
	    515 
	       -   
	       -   

	Graduate
	       -
	      40 
	       -   


D.  Average Class Size
The following table shows the average class sizes for the past 11 years.  The average number of finishers in graphic design courses is 13.6 students per class.  In 2010 there were difficulties with enrollment caps and as a result there were more students than computers in the class room (students worked in the lab down the hall), the course success rate dropped substantially that semester.

	Note:  A year is based on ex. 2002 - Fall 2001, Spring 2002, Summer 2002

	Note:  The percentage in course success are averaged - not with weighted averages.

	Eleven Year Averages for Graphic Design Program - Data from Data Mart - Course History 2/2012

	Year
	Credits taught per year
	Student Enrollment
	Majors
	Course Success
	Average Class Size
	

	2001
	8
	26
	 
	92%
	13
	

	2002
	8
	23
	 
	88%
	12
	

	2003
	20
	75
	 
	89%
	15
	

	2004
	24
	116
	 
	85%
	19
	

	2005
	24
	79
	 
	87%
	13
	

	2006
	24
	75
	 
	83%
	13
	

	2007
	20
	80
	 
	88%
	16
	

	2008
	23
	86
	 
	87%
	15
	

	2009
	31
	100
	 
	88%
	13
	

	2010
	20
	105
	 
	72%
	21
	

	2011
	20
	90
	 
	87%
	18
	

	2001-2011 Averages
	20
	78
	 
	88%
	15
	13.6


E.  Number of Courses Offered and the Time of Offering

Most of the graphic design courses are offered in the afternoons.  Currently there little flexibility in class times in GRC 110.  Next year there will be more flexibility for scheduling class times as there will be a dedicated Graphic Design Studio in the renovated Chino Building. 
CRITERION E:  PROGRAM QUALITY

A.  Other Program Evaluations
An overview of the graphic design program was incorporated into the 2008 Program Review of the Expressive Arts Department – The Art Discipline, P4, P5, P8 and P14
B.  Quality of Faculty

Since its inception all Graphic Design primary faculty members have had terminal degrees:

Gloria Maya MFA

Laura Howell MFA

Garth Gerstein MFA

Lisa Ruben MFA
Student evaluation for the past 5 years average 6.45 of 7 for overall satisfaction (Appendix 10)
C.  Research Activity within the Program

The program is ripe for community integration through service learning with the possible integration of an art and business incubator on campus or in a down town location that would provide students an opportunity to provide graphic design services to the community.  By hiring a fulltime faculty member, this proposed community project coupled with the professor’s professional activities and research would strengthen the design program.  This is accomplished by providing a role model, student opportunity, benefit to the community, good will for the university and all involved.
D.  Community Service Activity within the program

Students participate in 2 cr. Internship where they work with community businesses and organizations where it is a win-win situation for both parties.  Several of the internships have led to paid jobs.

E.  External Review process (this may be the same as A) – 
Not done as the program is still small.

CRITERION F:  PROGRAM DEMAND/NEED

A.  Student Demand for the Program – 
There is an average of 14 students in both graphic design courses each semester.  As a department we need to determine the goal of each of these students.  Since the primary graphic design advisors are not the faculty teaching the majority of the graphic design courses we are only able to track the students who enroll in the program by those who file a degree plan for graduation.  We believe that we would have more degree completers if we had a fulltime faculty member delivering the program and encouraging the students to take more than one course.
Presently 28 students from China are enrolled in the 2-1 program and will arrive Fall 2013.  These students from NBCC will be taking similar course work to our second year graphic design associates degree students.  This will stabilize enrollment in the graphic design program as there are generally higher enrollment in the first year graphic design courses from our area.
As WNMU plans to grow the student population to 5000 students the graphic design program is positioned to be an excellent recruiting tool to support that growth as there is a demand for Graphic Designers in our recruiting areas especially for students who wish to move to large metropolitan areas where demand is largest.
B.  Employment Needs and Job Opportunities for Graphic Designers.

There is a need for graphic designer in New Mexico.  The US department of labor identified the occupation of Graphic Design as thirty third on their list for New Mexico for the Top 50 Occupations with the Most Openings.  Further trends in New Mexico and the nation are identified below – including growth in the graphic design profession, hourly pay and a graph identifying annual salary.
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GRAPHIC DESIGNERS: NEW MEXICO http://www.careeronestop.org/ 
State and National Trends
	United States
	Employment
	Percent 
Change
	Job Openings 1

	
	2008
	2018
	
	

	Graphic designers
	286,100
	323,100
	+13% 
	12,480 

	New Mexico
	Employment
	Percent 
Change
	Job Openings 1

	
	2008
	2018
	
	

	Graphic designers
	1,140
	1,150
	N/A
	40 


1Job Openings refers to the average annual job openings due to growth and net replacement.

State and National Wages

	Location
	Pay
Period
	2010

	
	
	10%
	25%
	Median
	75%
	90%

	United States
	Hourly
	$12.60
	$15.96
	$20.92
	$28.17
	$36.98

	
	Yearly
	$26,200
	$33,200
	$43,500
	$58,600
	$76,900

	New Mexico
	Hourly
	$12.69
	$15.68
	$20.58
	$25.94
	$33.44

	
	Yearly
	$26,400
	$32,600
	$42,800
	$54,000
	$69,600


Salaries in California (the state where many of our future students may come from)
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	Annual Wages for 2011
	Low
(25th percentile)
	Median
(50th percentile)
	High
(75th percentile)

	California
	$39,843
	$52,674
	$71,360


Locally students have completed projects which support the community through class projects and through internships.  Some of this work had led to paid positions for our students.
Community interface by creating Graphic Design Projects assisting Sexual Assault, Main Street, Arts and Culture District, On Campus with on-line academy awards etc.
Internships working with local businesses: Zia Publishing, Sun News, Karen Karr Studios, McCray Gallery, L & I Arts, Silver Imaging, Mimbres Region Arts Council.
C.  Societal Needs for the Program

The proliferation of technology available to every business on a computer these days has led to a reduction in the quality of visual communication.  Our students learn to communicate visually and thus are an asset to society.

A.  Support of Other Programs Outside the Department – Potential integration with Business and 
Marketing with an Art and Business Incubator

B.  Support of Programs within the Department – Art & Idea

C.  General Education – The AA Graphic Design program requires three general education courses, Digital Literacy, Composition and Rhetoric I, Art Appreciation

CRITERION G:  PROGRAM DUPLICATION
This graphic design program is the oldest technology drive visual communications program at WNMU.   With the creation of the Digital Media Communications program and the Interdisciplinary Expressive Arts Program, efforts have been made to eliminate course duplication in courses such as Photoshop and Illustrator.

Results of a web search for graphic design programs in New Mexico

The Art Center Design College-Albuquerque

ITT Technical Institute-Albuquerque

New Mexico Highlands University – Las Vegas, NM

Northern New Mexico College – Espanola, NM
Eastern New Mexico University-Roswell Campus
New Mexico State University – Las Cruces
New Mexico State University-Alamogordo

Institute of American Indian and Alaska Native Culture – Santa Fe, NM

Santa Fe Community College – Santa Fe, NM

Note:  Our WNMU program does not come up – nor does UNM, NMSA, ENMU, DACC
SUMMARY AND RECOMMENDATIONS

A. Strengths – 
· Provides technology based visual communications course available to all students across campus.

· Instruction is base on both industry standard up to date software coupled with traditional creative processed that integrate creativity, composition, typography and self expression.
· Well-rounded program design grows as demand increases.  To do this, course clustering is required when program enrollment is low.
· The New Mexico Department of Labor show that there is a need for Graphic Designers in the state and that compensation rates are similar to the national average.

· While the enrollment in the program is still low, the average course enrollment is 13.6  for the past 11 years and revenues generated justify having the program continue.  In viewing Appendix 4 the Department duties are divided into studio area – generally what are one faculty member’s course load.  In the case of the Graphic Design Studio this includes Graphic Design courses and an Art Appreciation section.  The Graphic Design Studio is performing in the top half of the revenue generating studios in the Expressive Arts Department and more importantly is generating $3301 per credit hour which is more than 1.75 times the pay of a fulltime faculty member.
B. Concerns – 
Lacks a full time faculty member to deliver the program and manage a consistent outcome with regard to instruction, advising and curriculum development and recruitment.  
Need to strengthen the identified weakness is in the current Miller Library collection by increasing the number of books that pertain to current techniques in Graphic Design.

The integration with Digital Media Communication needs to be evaluated at the administrative level for several reasons.  1)  The shared courses need to have faculty with more robust credentials and professional experience.  2)  Course rotation and delivery times need to be better integrated.  3)  The Graphic design program used to teach Beginning Photoshop and Illustrator while integrating design projects followed by advanced Photoshop, Illustrator and In Design also integrating design projects.  The new program separated the software components out from the studio components so they can be taught by DMC.  While this is the first year of the integration there are some questions as to whether the graphic design students will learn enough graphic design-related information in the DMC advanced Photoshop – documented in the Fall 2011 Student Survey.  It is interesting to note that our partner college in Nimbo, China teaches several computer programs in one class the way we used to – this may be something that needs to be revisited in the future.  4) The DMC program should take advantage of more of the art courses such as Portfolio and Business, Graphics and Typography, 2D Design, 3D Design, Digital Drawing and Painting for Designers to enhance their creativity.  
The Graphic Design Program should have more completers.  The Graphic Design students are not receiving the kind of out of class encouragement and exposure to a graphic design mentor that they should.  While the Art discipline produces more than 81.7% of the revenues for the Expressive Arts Department, 2/5 of the fulltime faculty members are in Art.  This is creating a strain on the art discipline advisors who do not have daily contact with the students enrolled in Graphic Design Classes.
Several major drawbacks of using an adjunct faculty member to deliver the graphic design program are:  minimal recruitment, weaker student advisement, difficulty in planning for the future, and the tenuous nature of part time status.  This tenuous status came to life this past semester.  While the department has been able to maintain close to a full load for qualified and experienced Adjunct faculty member for the last decade; this fall semester, the graphic design adjunct faculty member’s load was reduced substantially causing that faculty member to resign at the end of the fall semester.  The department was placed in a difficult position and had to hire a graduate from the program with an AA & BFA – but they still do not have the appropriate MFA terminal degree.  These issues will continue until a Fulltime Graphic Design Position is created.

C. Recommendations for Action – 
Hire a full time faculty member in Graphic Design as soon as possible.  The program has proven to be viable for the past 11 years with substantial growth on the horizon.  For the past 10 years the graphic design program has been run by an adjunct instructor teaching 7 credit hours or more.  Due to the large load the pay rate for this instructor is based on 80% of the lowest paid fulltime faculty member.  In short for only a 20% pay increase WNMU could transition an adjunct faculty member to fulltime tenure track faculty who would have the motivation and authority to deliver a robust Graphic Design Program.

D. Five Year Goals for the Program – 
· Employ a fulltime Professor of Graphic Design.

· Employ several adjuncts to deliver technical courses.

· Triple the completer rate of the AA degree in Graphic Design.

· Double the number of students enrolled in graphic design courses using a recruiting plan.
· Develop and deliver more upper level course in graphic design

· Guide more AA students to continue on and complete their Art BFA
· Implement a comprehensive recruiting plan for this program.
· Maintain an Art and Business Incubator that provides opportunities for our students to professionally interact with the University and Silver City communities.  By working in conjunction with the Business Department a facility on or off campus would provide a student run store front that provides: design services, student gallery, printing services, merchandising space and other marketing expertise.
· Enhance the graduate Art course offerings to support a Masters in Art

· Have the next program review completed by a Graphic Design Expert.

E. The Program needs to be marketed better on and off campus – 
Many people and students do not know the program exists.  There needs to be a stronger interface with the Student Advisement Center, DMC and Admissions.  WNMU needs to develop a stronger web and print advertising campaign to market our programs. 
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Appendix 1) – AA Graphic Design Courses by Semester

	Semester 1
	DMC
	110
	Digital Image Editing I/Adobe Photoshop
	3
	

	
	ART
	101
	2D Design (Color)
	4
	

	
	IEA
	*110
	Digital Literacy
	3
	

	
	ENG
	*101
	Composition and Rhetoric
	3
	

	
	ART
	171
	Graphic Design Studio I (Print Design)
	4
	

	Total
	
	
	
	17
	


	Semester 2
	DMC
	125
	Image Editing II/Advanced Photoshop
	3
	

	
	ART
	114
	Graphics & Typography - Illustrator 
	3
	

	
	ART
	*211
	Art Appreciation
	3
	

	
	ART
	107
	Drawing I
	4
	

	
	ART
	172
	Graphic Design Studio II (Typography)
	4
	

	Total
	
	
	
	17
	


	Semester 3
	DMC
	200
	Dream Weaver
	3
	

	
	IEA
	104
	4D Design
	4
	

	
	ART
	115/205
	Digital Drawing & Painting for Designers 
or Nontoxic Print Making
	4
	

	
	ART
	271
	Graphic Design Studio III (Web)
	4
	

	
	ART
	281
	Internship 
	2
	

	Total
	
	
	
	17
	


	Semester 4
	ART
	103
	3D Design 
	4
	

	
	ART
	200’s
	Studio Arts Elective
	4
	

	
	ART
	215
	Portfolio & Business
	3
	

	
	ART
	272
	Graphic Design Studio IV (Final Project/Production)
	4
	

	Total
	
	
	
	15
	



************* Associates of Arts Program Completion ************   66 Credits    

Appendix 2) - Art and Graphic Design Courses that are part of the Graphics Design AA BA/BS/BFA and Art MAIS Degrees
ART 101. 2-D Design. The study of formal relationships focusing on two dimensional

design including the theory, application of color, and an introduction to typography.

Fall only. (4)

ART 103. 3-D Design. Spatial dimension via planes, simple and compound curved

surfaces, structure, straight and curved lines, geometric and organic masses. Spring

only. (4)

ART 107. Drawing I. A full range of subject matter and media used by the student

to develop basic technical skill and to increase visual awareness. (4)

ART 114. Graphics and Typography - Illustrator. Lecture based art course integrates

graphics and typography instruction with Adobe Illustrator. This vector based

program enable students to scale their graphic and typographic images while they

learn the technical aspects of Adobe Illustrator. The course is geared for Adobe

Illustrator certification. Prerequisite for Graphic Design students: ART 101

Spring only. (3)

ART 115. Digital Drawing and Painting for Designers. Focus on the creative

approaches to digital drawing and painting as they relate to design. Prerequisite

for Graphic Design students: ART 10. Fall only. (4)

ART 171. Graphic Design Studio I. The first studio application course where

students integrate the content of the other courses taught during that semester

by creating projects focused on print design. Prerequisites for Graphic Design

Students: ART 101, DMC 110, IDEA 110. Fall only. (4)

ART 172. Graphic Design Studio II. The second studio application course in

the Graphic Design Program where students integrate the content of the other

courses taught during that semester by creating projects focused on typography.

Prerequisite for Graphic Design students: ART 171. Spring only. (4)

ART 205. Non-toxic Printmaking I. A basic survey of new non-toxic printmaking

techniques. Prerequisite for art majors and minors: ART 107. (4)

ART 207. Drawing II. A continuation of the development of technical skills, and the

perceptual objectives in drawing. Prerequisite: ART 107. Spring only. (4)

270 / undergraduate course descriptions

ART 210/212. Digital Photography I & lab. Introduction to basic photographic

processes using digital technology, the camera and learning to see. Field trips will

be included. Prerequisite for art majors: ART 101. (4)

ART 211. Art Appreciation. A survey of the meaning and methods of art: films,

slides, exhibits, lectures, discussion, and some studio experiences are included. Fall,

Spring, Summer. (NMCCN ARTS 1113)(Area V). (3)

ART 215. Portfolio and Business. Students learn to present and market their work

creating a portfolio while also learning about the business and legal issues related

to Design and Digital Media Fields. Prerequisites: ART 271, DMC 227 or permission

of the instructor. (3)

ART 241. Appreciation of Clay. Introduction to clay as an art medium: hand

building, decorating techniques, glazing and firing processes. The course goes

beyond techniques to include how clay has reflected creative ingenuity, function,

history, culture, and spirituality. (Area V) (4)

ART 261. Appreciation of Sculpture . Introduction to contemporary and traditional

methods and aesthetics of sculpture: including culture, purpose, history, methods,

and innovations from plaster to bronze casting. (Area V) (4)

ART 271. Graphic Design Studio III. The third studio application course in

the Graphic Design Program where students integrate the content of the other

courses taught during that semester by creating projects focused on web design.

Prerequisites for Graphic Design students: ART 172 and DMC 200. Fall only. (4)

ART 272. Graphic Design Studio IV. The fourth studio application course in

the Graphic Design Program where students integrate the content of the other

courses taught during that semester by creating projects focused on web design.

Prerequisites for Graphic Design students: ART 271. Spring only. (4)

ART 281. Internship in Art. The students first select an appropriate field for internship

from the art community/industry. Students must negotiate a written contract

and complete 90 hours in the field. This course may be repeated two times.

Prerequisites: ART 271 and ENGL 102. Fall and Spring. (1-2)

ART 303. Digital Drawing and Painting for Artists. Focus on the creative

approaches to digital drawing and painting as they relate to art. Prerequisites for

art majors and minors: ART 107 and ENGL 102. Fall only. (4)

undergraduate course descriptions / 271

ART 371. Computer Graphic Web Design. Advanced type and web design

concepts, half-tone and line art preparation; production techniques using computers,

scanners, advanced graphics and page layout software. Prerequisite: ART 271.

Spring only. (4)

ART 372. Graphic Design Studio V. The fifth studio application course in graphic

design where students integrate the content of the other courses taught during

that semester by creating advanced projects in web design. Prerequisites for Art

students: ART 171 and ENGL 102. (4)

ART 471. Advanced Web Design. Web design and web site development or anyone

who needs or wants to master the technical aspects of Adobe's Creative Suite.

Prerequisite: ART 371 Spring only. (4)

ART 478, Studio Work. ART 478

Graphic Design.  Course may be repeated for a maximum of 12 credit

hours. Limited to advanced students. Prerequisite for ART 478 is ART 471. (4)

ART 480. Art Workshop. Intensive workshops of varying length with visiting professors

or of a specialized nature, including national/international travel study tours, to

supplement the regular curriculum. Summer only. (1-4)

ART 481. Internship in Art. BFA students first select an appropriate field for internship

from the art community/industry: professional artist apprentice, arts administration,

museum studies, art marketing. Students must negotiate a written contract

and complete 45 hours in the field. This course may be repeated three times.

Prerequisite: BFA students only. (1)

ART 500. Special Project. Students who have earned an Undergraduate Degree

may take this graduate independent study course in conjunction with an offered

undergraduate art course provided the instructor is willing to work with the student to

ensure additional content is provided. Course may be repeated 3 times in each area

of art. Note: These courses will not count towards your graduate interdisciplinary

degree requirements. (1-3)

ART 580. Art Workshop. Intensive workshops of varying lengths with visiting

professors or of a specialized nature, including national or international travel study

tours, to supplement the regular curriculum. (1-6)

*ART 578, Studio Work. ART 578 Graphic

Design (4)  Students may register only by permission of the professor under

whom they will study. Courses may be repeated for a maximum of 12 credit hours.

(3-4)

ART 593. Graduate Exhibit and Final Portfolio Review. The Graduate Exhibition

is the final assessment of the student’s level of personal development, aesthetic

growth and professional talent. The student will take on all the responsibility of the

exhibit. (1)

*NOTE. Studio work courses are concurrent offerings with 400 level studio work

courses.

Appendix 3) - 2011 ART course curriculum changes to integrate ART, DMC & China 2:1 Programs.
Curriculum changes in ART - Expressive Arts Department - for C&I Spring 2011
(Approved by Curriculum and Instruction Committee Spring 2011)
	Combine:
	
	New Info:
	

	Color (4)
	2D Design (4)
	ART 102 2D Design
	4

	Business Legal Issues (3)
	Portfolio (2)
	ART 215 Portfolio and Business
	3

	Business content
	Portfolio (2)
	ART 476 BFA Portfolio and Business
	3


	
	
	New Courses:
	

	ART
	171
	Graphic Design Studio I (Print Design) - Fall
	4

	ART
	172
	Graphic Design Studio II (Typography) - Spring
	4

	ART
	372
	Graphic Design Studio V (Clustered with ART 272, 372, 472)
	4

	ART
	576
	Graduate Portfolio and Business (Clustered with ART 476)
	3


	Change Name:
	
	New Info:
	

	Art 115 Electronic Imaging for Design
	to
	Art 115 Digital Drawing & Painting for Designers
	4

	ART 303 Electronic Art Imaging (4)
	to
	Art 303 Digital Drawing & Painting for Artists
	4

	ART 210/212 Photography I (4)
	to
	ART 210/212 Digital Photography I
	4

	Art 114 Graphic Design Software I (4)
	to
	ART 114 Graphics & Typography/Illustrator
	3

	ART 272 Graphic Design Studio (4)
	to
	ART 272 Graphic Design Studio IV (Final Project/Production) - Spring
	4

	ART 271 Web Design and Typography
	to
	ART 271 Graphic Design Studio III (Web) - Fall
	4


	Courses to Cancel:

	ART 102 Color (4)

	ART 214 Graphic Design Software II (4)

	ART 216 Business & Legal Issues for Artists (3)


Changes to the Graphic Design Degree have been necessitated by the creation of the DMC program the desire to enable ART and DMC to share course work and by growing enrollment in the graphic design program especially from China.  The AA in Graphic design is a feeder program to the ART BA/BS/BFA and IDEA BA/BS/BFA programs.

Appendix 4) - EA Productivity - Spring/Fall 2011 Enrollment Income Generated


[image: image5.emf]Expressive Arts Studio Spring 2011Cr Fall 2011 Cr Other DutiesAnnual 

Cr.

Annual Income $/Cr.

Clay – Dinwiddie/Begay $48,676 13 $37,520 12 25 $86,196 $3,448

Painting/Art Appr./Art Ed. - Meyer $44,500 11 $39,861 11 22 $84,361 $3,835

Photography/Art History - Sommerville $44,899 12 $39,029 11 23 $83,928 $3,649

Sculpture/3D/BFA - Metcalf $37,482 9 $35,866 12 3 Chair 21 $73,348 $3,493

Graphic Design/Art Appreciation - Ruben $41,243 11 $21,482 8 19 $62,725

$3,301

IdEA –  Appr., Storytelling - Elder $30,901 12 $27,289 9 3 Chair 21 $58,190 $2,771

Printmaking/Color/BFA/Art Appr. - Maya $26,971 9 $26,215 11 6 Gallery 18 $53,186

$2,955

IdEA – Visual/Digital Literacy - Bill $13,486 12 $26,702 12 24 $40,188 $1,675

Drawing - Barraza $28,104 8 $12,078 4 12 $40,182 $3,349

On Line Art Appreciation - Delany $20,066 6 $18,059 6 12 $38,125 $3,177

IdEA – Sound/Appr. Converse/Kim $6,020 12 $17,338 12 24 $23,358 $973

Fibers- Short $12,953 4 $6,717 4 8 $19,670 $2,459

Note 1:  IdEA Sound is not very 

representational as Converse was in Music 

and had a very small load Spring 2011

Note 2:  Appreciation courses are added into studio load in many cases

Note 3:  Interdisciplinary Expressive Arts Program began in the 2009 - 2010 Catalog

Note 4:  Does not include Applied Music Courses

Note 5:  Does not include Summer courses

Note 6: Based only on Tier funding rates - no tuition

Note 7:  As a goal each studio in Expressive Arts Department should generate $3000/cr or more


Appendix 5) - Expressive Arts Productivity and Expense Summary
	Note: Methodology descriptions are located in the column headers.
	Fiscal Summary of Operations

	
	Total SCH Produced
	Return per Salary Dollar
	Salary Cost Per Cr Hr
	Summary Net Revenue
	5 yr Revenue Changes 

	Unit
	Dept
	2006-2010
	2006-2010
	2006-2010
	2006-2010
	Real Dollars
	Percentage

	Expressive Arts
	ART
	       13,926 
	 $             1.69 
	 $     112.05 
	 $    1,076,965 
	 $     211,315 
	138%

	Expressive Arts
	MUSC
	         3,678 
	 $             0.96 
	 $     171.33 
	 $        (24,035)
	 $          5,587 
	48%

	Expressive Arts
	THR
	         1,947 
	 $             0.97 
	 $     137.96 
	 $          (9,102)
	 $        60,406 
	198%

	Total:
	
	       19,551 
	1.21 
	140.45 
	       1,043,828 
	         277,308 
	1.28 

	
	
	
	
	
	
	
	

	
	
	Net Revenue
	

	Unit
	Dept
	2006
	2007
	2008
	2009
	2010
	

	Expressive Arts
	ART
	 $ 153,630 
	 $      175,948 
	 $   204,062 
	 $        178,380 
	 $     364,945 
	

	Expressive Arts
	MUSC
	 $   11,576 
	 $         (3,274)
	 $   (59,777)
	 $          10,276 
	 $        17,163 
	

	Expressive Arts
	THR
	 $ (30,540)
	 $      (19,043)
	 $   (15,417)
	 $          26,033 
	 $        29,866 
	

	Total:
	
	    134,666 
	          153,631 
	      128,869 
	           214,688 
	         411,974 
	 

	
	
	
	
	
	
	
	 

	
	
	Instructional Salary Expense
	

	Unit
	Dept
	2006
	2007
	2008
	2009
	2010
	

	Expressive Arts
	ART
	 $ 335,622 
	 $      282,067 
	 $   308,020 
	 $        343,917 
	 $     290,724 
	

	Expressive Arts
	MUSC
	 $ 149,671 
	 $      145,293 
	 $   170,988 
	 $          82,118 
	 $        82,087 
	

	Expressive Arts
	THR
	 $   78,853 
	 $         68,087 
	 $     56,831 
	 $          32,292 
	 $        32,542 
	

	Total:
	
	    564,146 
	          495,447 
	      535,838 
	           458,327 
	         405,353 
	

	
	
	
	
	
	
	
	

	
	
	Student Credit Hour Revenues per Formula
	

	Unit
	Dept
	2006
	2007
	2008
	2009
	2010
	

	Expressive Arts
	ART
	 $ 489,252 
	 $      458,015 
	 $   512,082 
	 $        522,297 
	 $     655,670 
	

	Expressive Arts
	MUSC
	 $ 161,247 
	 $      142,019 
	 $   111,211 
	 $          92,394 
	 $        99,250 
	

	Expressive Arts
	THR
	 $   48,313 
	 $         49,044 
	 $     41,414 
	 $          58,324 
	 $        62,408 
	

	Total:
	
	    698,812 
	          649,078 
	      664,707 
	           673,015 
	         817,327 
	


Appendix 6) - DRAFT - WNMU Art & Business Incubator – possibly named “Created in Silver City”

Envisioned as a student run collaborative project between the Expressive Arts Department and the School of Business, Created in Silver City would provide resources and promote sustainable economic development to the Silver City area.

Initial Reason this plan is being developed:

WNMU is expecting 28 Chinese students in Graphic Design who will need to begin 90 hour internships in the spring 2014.  To place them individually at 28 location is extremely problematic.  Creating a centralized location where university department and community members can discuss and submit their design requests for student input seems to make much more sense.  Adding a student Art Gallery will encourage foot traffic and create a feeling of community for this enterprise.  Collaborating with the School of Business supports their mission and will provide their students a lab environment to implement their skills.  

The mission is to:  provide real world experiences for WNMU Art and Business students, promote WNMU, encourage the creation of local arts-based manufacturing that focus on handmade and creativity, and support local Silver City businesses rather than competing with them.

The Created in Silver City incubator would be a physical structure that include a reception space to greet, educate and direct visitors; a student run gallery; a retail space; office space for clients to speak with student experts to discuss design and business services.  In addition to the physical structure the group will maintain and continue to develop a comprehensive web site which could eventually link to all registered businesses in Silver City on one web site.  All of the marketing materials created will link back to this central web site, so that in a relatively short time this will become an important information resource about the town merchants and the university that will be available to potential Silver City visitors all over the world.

The facility could be located downtown or on campus.  The center needs to be a part of and support an interactive diverse community that enables people to walk between destinations where the viewer has an opportunity to explore, discover and feel like they are a part of something unique.  This is a very different mindset than the isolated “drive to,” tunnel vision, corporate-planned experience one gets at the Wal-Mart strip part of town or at a commuter college.

Once successful here in Silver City,  Created in Silver City could be expanded to exist in several cities across the country as a similar actual facility or as a web based kiosk where the main focus may change to promoting the town and the university and web services.  By creating an actual facility this would provide student internship opportunities to visit, live in, and experience a major city for a short time while still being a part of WNMU.

Benefit to Arts Students:

While the Art and Graphic Design class pedagogy focuses on developing creativity and developing skill sets, this venue would provide them an opportunity to market the products they manufacture and interact with customers giving them professional experience.

This whole concept would support all levels of the existing Arts program.  The lower division students pursuing their Associates Degree would gain the real world experience of interacting and collaborating on real projects that are published and thus raise their design standard and build their portfolios.  Art majors will have an outlet to market their work and implement the art and business skills they learn in their courses.  Graduate and non degree bound art students assist with the educational experience by competing and participating with the art majors and sharing their own real world skills.

Benefits to Business Students:

Business students are exposed to real world experience to compliment the classroom experience.

Benefit to local artist:


Since local artists are located all over the Silver City area, this Incubator would provide a platform to be identified individually and by their gallery if they work with one.  Another benefit is that with a low cost physical and virtual retail outlet, the Incubator will try to sell handmade items crafted her in silver city to other cities and trade shows across the world.  While the Student Gallery will charge a 50% commission to maintain industry standards, the retail space will aggressively sell products and may adjust their commissions depending on the profit margins.  If lucrative products are developed, artists may seek additional marketing options and this may necessitate an artist to set up a manufacturing businesses here is town similar to SYZYGY.  Artists will be encouraged to create WNMU merchandise as well with a possibility for licensing revenues as well.  The goal is to help Silver City artists compete with the rest of the world especially if they are able to move towards arts based manufacturing which employs other artists and townspeople.

Support and promote:

· The Arts in Silver City and at WNMU.

· Unified marketing for Silver City through print, web, digital media and word of mouth.

· A retail outlet that does not compete, but complements and supports existing local businesses.

Possible WNMU partners: ART, Business, DMC, IdEA, Admissions, Public Information

Possible WNMU Clients:  Visitors – both physical and virtual, Alumni, all department and employees who are interested in improving their visual communications and marketing skills.

Possible Silver City Clients:  Visitors – both physical and virtual, small businesses who are interested in improving their visual communications and business skills.

Comprised of:

· Student Art Gallery – works will be for sale.  Provide exposure so strong successful students may be picked up by Local Galleries

· Retail Space - sells WNMU and Silver City merchandise and locally created goods. This is a cost effective option to purchasing products made in China sold at chain stores.

· Services – Graphic Design, Proofing, Web Development, Tax Assistance, Marketing, Distribution, Student Run Small Business Development Center.

Specific Services include: advertisements, menus, business cards, posters, flyers, gift packets, calendars, maps, invitations, web pages, business plans, marketing plans, distribution plans, tax guidance…

· Feature Board - highlight successful projects.

· Web Map - features all town registered small businesses in Silver City.

· Distribution Center for recruiting information about WNMU

Profit from sales: go to purchasing materials and equipment to support the endeavor, scholarships, promotion of the incubator, hiring of professional consultants, student trips, documenting student work in published catalogs, student worker stipends, recruitment, and a resident artist program.

Why this project will not compete with local galleries and graphic designers –



The Created in Silver City incubator will enable local business access to very cost- effective services performed by college students to promote sound visual communications marketing products.  The more that the businesses use them the more response they will have.  In many cases the small businesses will want something more sophisticated and will hire a professional designer to take the students work to a higher level.  As the visual communication improves throughout the town it will influence visitors and tourism.  In time the whole town will begin to generate a coherent visual communication that is interlinked together on the web to reach beyond Silver City, generating more physical and virtual sales.  Preserving the individuality of each business is vital to creating a comprehensive plan that illustrates Silver City’s uniqueness.  The situation with the galleries is similar.  While there will be a Student Gallery which sells art work at a lower price, it is student work and the galleries have higher caliber work and may choose to recruit future artist to represent in their own gallery from the student exhibitions.  The local galleries have learned that the more galleries there are the better chance they have to sell as the more galleries bring in more out of town collectors.  The incubator will join together with the galleries and local organizations as a whole to advertise multiple events geared to increase tourism and bring more art collectors to town more often.
Eventual partnerships include: Silver City Main Street, Mimbres Region Arts Council, Down Town Gallery Association, Fiber Arts Guild, Town of Silver City, CATS, Green Chamber of Commerce, Rotary, Chamber of Commerce, WNMU, HMS, Gila Regional Medical Center, hotels, motels, restaurants, real-estate brokers, Freeport Mac Moran and others.

Over arching strengths of this program:

· This could support Art and Business becoming signature program at WNMU and used as a recruiting tool for the university.

· This Arts and Business Incubator would support bringing manufacturing jobs back to America, promote creativity and may qualify for support from federal programs that support those goals.

· Improve Visual Communication for Silver City which will lead to increased tourism and art and merchandise purchases (both physical and virtual) supporting a sustainable business model for the town.

· Improve WNMU’s relations with the town by enabling both entities to succeed together and share their strengths to improve weaknesses.  The first step is to use student graphic design and business skills to present a vivid picture of who we are and that we have to offer.

· A relatively low cost project which could improve the quality of life in Silver City by using student labor to clearly market what we have to offer to a wide audience.

· Open to collaboration with other university departments not yet identified.

Challenges:

Will the WNMU administration see how valuable this would be to the institution?

Refining this plan to one that can be implemented

Identify faculty mentors

Financial support for start up costs to implement this plan and faculty course releases

Get buy-in from local constituents.

How will it be done - Seat of the pants or Procure federal funds through Jeff Bingaman?

Implementation –

1. Start Created in Silver City here on campus in the Chino Building Student Gallery.

2. Expand or move to a location in downtown Silver City on Bullard

3. Open a simplified version in a town where WNMU has a branch campus and promote that town and Silver City.

4. Place interactive Kiosks in Phoenix, Las Vegas, Los Angeles, Seattle, Chicago, etc.

5. Create a Created in Silver City outlet featuring a Student Gallery, Retail space, Digital media marketing of Silver City products in Phoenix or Los Angles – would act effectively marketing Silver City and the products created here and be a very effective recruiting tool for WNMU.
Appendix 7) - 2:1 Program Agreement with NBCC 
[image: image6.png]Class
Courses Credits
. hours

Computer Application 5

English: Viewing, Listening and Speaking

(¥
—

I
—

W
—

—
(9]
w

I-I1

:
Career Developing and Planning
e s
7

**PhotoShop I-II

**Graphic Design 4

**Art Appreciation 3 4
Landscape Sketching

15

w

sosmos Supoddns jeroucn
Lh
p—

sosnos Sunoddng

1

—
~

(%)
It

187

l'
S
S

58
1

[

o
(9]
—

$51n05 pazj[eldads
$35IN0J 9100
I.E )





[image: image7.png]45

lII lllHHI..II
a-] a-]
w >

.H
'H

**FLASH

**In Design |-l

Format Design I-I1I
** GD Studio III-Personal Website
** GD Studio IV - Production

Business Promotion-Package Design
“

Traditional Democration Arts

{

113

S

255

o0
W

102

{

{

{

llt

N

102

120 Party A

Party B

Il
p—

[¥%]
N
w -

222 195 240

1354 204

!

=S
[V}

Ul

&

nd nd

3|8
>

{

o
3
>

-
8
>

(£ 9s00yD) saAno9]y

..

wn
Py

l'
[y

167 1

2104 425 4

“

9 330

-9
~
(=1

341

N
-4
Lh





Appendix 8) - List of Graphic Design Majors Enrolled Spring 2012

	INTEND_ASSOC
	Graphic Design
	Academic Support Center
	W00153782
	Elvira
	I
	Barrios

	INTEND_ASSOC
	Graphic Design
	Academic Support Center
	W00111502
	Roberto
	A
	Garcia

	INTEND_ASSOC
	Graphic Design
	Academic Support Center
	W00169698
	Ying
	 
	Shi

	INTEND_ASSOC
	Graphic Design
	Academic Support Center
	W00169766
	Jun
	 
	Xiang

	GRAPHIC-AA
	Graphic Design
	Gloria M. Maya
	W00097078
	Kim
	K
	Godfrey

	GRAPHIC-AA
	Graphic Design
	Gloria M. Maya
	W00121649
	Mary
	A
	Gravelle

	GRAPHIC-AA
	Graphic Design
	Gloria M. Maya
	W00137748
	Jonathan
	M
	King

	GRAPHIC-AA
	Graphic Design
	Gloria M. Maya
	W00079459
	Marissa
	M
	Molano

	GRAPHIC-AA
	Graphic Design
	Gloria M. Maya
	W00091635
	Karyn
	P
	Neil

	GRAPHIC-AA
	Graphic Design
	Gloria M. Maya
	W00160534
	Melissa
	A
	Noce

	GRAPHIC-AA
	Graphic Design
	Gloria M. Maya
	W00119568
	Carmen
	G
	Ruiz

	GRAPHIC-AA
	Graphic Design
	Michael Metcalf
	W00143859
	Stephanie
	M
	Gutierrez

	GRAPHIC-AA
	Graphic Design
	Michael Metcalf
	W00109648
	Aaron
	N
	Peshlakai

	GRAPHIC-AA
	Graphic Design
	Michael Metcalf
	W00087645
	Molly
	R
	Pierpont

	GRAPHIC-AA
	Graphic Design
	Michael Metcalf
	W00163153
	Jace
	L
	Skaggs

	GRAPHIC-AA
	Graphic Design
	Michael Metcalf
	W00159589
	Zulma
	 
	Vega

	INTEND_ASSOC
	Graphic Design
	Office Registrar
	W00143989
	Robert
	J
	Ramirez


Appendix 9) – Graphic Design Related Library Holdings
	GRAPHIC ARTS JOURNALS
	
	

	Title
	Publisher
	Coverage in Academic Search Complete

	Advances in Art, Urban Futures
	Intellect Ltd.
	01/01/2000 to 01/01/2004

	Afterimage
	Visual Studies Workshop
	06/01/1996 to present

	American Art
	University of Chicago Press
	01/01/1991 to present (citation only)

	American Artist
	Interweave Press, LLC
	01/01/1984 to present, citation only

	American Photo
	Bonnier Corporation
	07/01/1994 to present (citations only)

	Americas Review
	Arte Publico Press
	03/01/1993 to 03/01/1997, citation only

	Art Book
	Wiley-Blackwell
	01/01/1997 to 11/01/2010

	Art Bulletin
	College Art Association
	03/01/1975 to present

	Art in America
	Art in America, LLC
	01/01/1984 to present

	Art Journal
	College Art Association
	09/01/1974 to present

	Art Monthly
	Art Monthly, United Kingdom 
	12/01/2003 to present

	Artforum International
	Artforum International Magazine, Inc.
	09/01/1993 to present (citations only)

	ARTnews
	ARTnews Associates
	01/01/1984 to present

	Asian Folklore Studies
	Nanzan Institute for Religion and Culture, Nagoya, Japan
	10/2000-Present

	CoDesign
	Taylor & Francis Ltd
	03/01/2005 to present

	Communication Arts
	Coyne & Blanchard Inc.
	01/01/1998 to present (citations only)

	Design Issues
	MIT Press
	03/01/1997 to present with a 12-month delay

	Design Quarterly
	Walker Art Center
	03/01/1996 to 06/01/1996

	Digital Creativity
	Routledge
	03/01/1998 to present

	International Journal of Art & Design Education
	Wiley-Blackwell
	01/1998 to present with a 12-month delay

	International Journal of the Creative Arts in Interdisciplinary Practice
	Ontario, Canada
	01/01/2009 to present

	International Review of African American Art
	Hampton University Museum
	01/01/1996 to present (citation only)

	Journal of Art & Design Education
	Wiley-Blackwell
	02/01/1998 to present (citation only)

	Journal of Art, Technology & Intellectual Property Law
	DePaul University College of Law, Chicago. Il
	09/01/2009 to present

	Journal of Visual Art Practice
	Intellect Ltd.
	01/01/2001 to present

	Journal of Visual Culture
	Sage Publications, Ltd.
	04/01/2002 to present (citations only)

	PAJ: A Journal of Performance & Art
	MIT Press
	09/01/1993 to present

	Popular Photography & Imaging
	Hachette Filipacchi Magazines
	01/01/2003 to present (citations only)

	Print
	F&W Media, Inc.
	01/01/1995 to present

	Southern Cultures
	University of North Carolina Press
	02/01/2001 to present

	Third Text
	Routledge
	03/01/2002 to present with 12-month delay

	T'oung Pao
	Brill Academic Publishers
	01/01/1999 to present, with a 12-month delay

	Visual Resources: An International Journal of Documentation
	Routledge
	12/01/2002 to present (citations only)

	Word & Image
	Taylor & Francis Ltd
	07/01/1998 to present (citations only)

	Digital Content Producer
	NewBay Media, LLC
	06/01/2003 to 03/01/2009

	U.S. News Digital Weekly
	US News & World Report, L.P
	05/07/1984 to present

	American Photo
	Bonnier Corporation
	07/01/1994 to present (citations only)

	UCLA Journal of Law & Technology
	UCLA Law Review
	04/01/2007 to present

	New Media & Society
	Sage Publications, Ltd.
	04/01/1999 to present (citations only)

	Advertising Age
	
	01/01/1992 to present

	Washington Journal of Modern China
	U.S.-China Policy Foundation
	12/01/2008 to present

	
	
	


Books
	TITLE/AUTHOR
	PUBLISHER
	CALL NUMBER

	 Advertising strategy: creative tactics from the outside/in / Tom Altstiel, Jean Grow.
	Thousand Oaks, Calif. : Sage Publications, c2006
	QA10.5 .F882 1992 v.5-6

	 Color and value / Joseph A. Gatto.
	Worcester, Mass. : Davis Publications, [1974]
	ND1490/.G37

	 Digital photography: a no-nonsense, jargon-free guide for beginners / Steve Bavister
	London : Collins & Brown, 2000
	TR267 .B38 2000

	 Digital SLR cameras & photography  for dummies by David D. Busch.
	Hoboken, NJ : Wiley, c2009.
	TR267 .B872 2009eb (E-book)

	 Lettering and design : practical uses for your handwriting / Carole Vincent.
	Poole, Dorset ; New York : Blandford Press ; New York, NY : Distributed in the United States by Sterling, 1986
	NK3600.V56 1986 

	 Prinkmaking: history and technique.
	London, Thames & Hudson, [1968
	NE850 .S5813 1968b

	 Symbols, signs, & signets/ by Ernst Lehner.
	New York : Dover Publications, c1950
	N7340 .W475

	 Web design demystified / Wendy Willard.
	New York : McGraw-Hill, c2011.
	TK5105.888 .W5474 2011

	100 keys to great calligraphy / Judy Kastin.
	Cincinnati, Ohio : North Light, c1996.
	Z43 .K37 1996

	500 years of art in illustration, from Albrecht Dürer to Rockwell Kent / by Howard Simon.
	Cleveland and New York : World publishing [1945]
	NC960/.S5 1945

	A book of Chinese art:  four thousand years of sculpture, painting, bronze, jade, lacquer and porcelain: text by Lubor Hájek. Photography by Werner Forman, translated by Arnost Jappel.
	London, Spring Books [1966]
	NK1412.B87 R46 2007

	A dictionary of colour a lexicon of the language of colour / Ian Paterson.
	London : Thorogood, 2004.
	QC494.2 .P38 2004eb E-books)

	A guide to color  / Susan Wright.
	Las Cruces, N.M.] : Cooperative Extension Service, College of Agriculture and Home Economics, New Mexico State University, 2001.
	NM X 313.43:C-316/2001 NM Gov Docs

	A handbook of biological illustration .
	[Chicago] University of Chicago Press [1961]
	QH318/.Z97

	A history of paleontology illustration / Jane P. Davidson.
	Bloomington : Indiana University Press, c2008.
	QE714.2 .D38 2008

	A short course in digital photography  / Barbara London, Jim Stone
	Upper Saddle River [NJ] : Prentice Hall, 2010.
	TR267 .L647 2010

	A short history of Chinese   
	[New York] : Pantheon [1946]
	Z246 .L87 2004

	A short history of Chinese art/Hugo Musterberg
	New York, Philosophical Library [1949]
	Z246 .B74 2005

	Ads, fads, and consumer culture : advertising's  impact on American character and society / Arthur Asa Berger
	Lanham, Md. : Rowman & Littlefield Pub., c2004
	Z250 .F44 2003

	Advance ddigital photography : [techniques and tips for creating professional quality images] / Tom Ang.
	New York : Amphoto Books, 2003.
	TR267 .A54 2003

	Advertising now! Print / ed. Julius Weidemann.
	Köln ; London : Taschen, [2006?]
	NC1000 .T75 2002 

	Alphabet thesaurus; a treasury of letter designs
	New York : Reinhold Pub. Corp., 1960.
	NK3630 .P5

	American drawings : the 20th century / Paul Cummings
	New York : Viking Press, 1976.
	NC108/.C85 1976

	American Modernism : graphic design, 1920 to 1960 / R. Roger Remington with Lisa Bodenstedt
	New Haven, CT : Yale University Press, 2003
	Z246 .S56 1992

	Art deco 1910-1939 / edited by Charlotte Benton, Tim Benton, and Ghislaine Wood.
	Boston : Bulfinch Press/AOL Time Warner Book Group, c2003.
	Oversize Z116.A3 T45 1988

	Art structure, a textbook of creative design. With one hundred and fifty illustrations.
	New York : McGraw-Hill, 1950.
	N7430/.R3

	Artists and illustrators of the Old West, 1850-1900.
	New York : Scribner, 1953.
	N6510/.T27

	Becoming a graphic designer : a guide to careers in design / Steven Heller & Teresa Fernandes.
	New York : John Wiley, c1999
	TR897.5 .K73 2004

	Blue : the history of a  color / Michel Pastoureau.
	Princeton, N.J. : Princeton University Press, c2001.
	BF789.C7 P369 2001

	Branding for dummies / Bill Chiaravalle, Barbara Findlay Schenck
	Indianapolis, IN : Wiley Pub., Inc, c2007.
	N6494.A7 A622 2003b

	Calligraphy : the art of written forms / Donald M. Anderson
	New York : Dover Publications, 1992.
	NC998.5.A1 R45 2003

	Campaigning for hearts and minds : how emotional appeals in political ads work / Ted Brader.
	Chicago : University of Chicago Press, 2006.
	NC998.4 .G667 2001

	Chinese art:  introductory handbook to painting, sculpture, ceramics, textiles, bronzes & minor arts / by Roger Fry, Laurence 
	London : B. T. Batsford, ltd. [1935]
	NC1001.5 .P75 1990

	Chinese Art
	New York Rizzoli, 1980, c1966-1982, c1981.
	NC997 .L32 2001

	Chinese art /Finlay MacKenzie.
	New York : Marboro Books [c1961]
	Z40.A5 1992

	Chineses art / Leigh Ashton & Basil Gray.
	New York : Beechhurst Press [1953]
	NC998 .H45 1997

	Colar harmony workbook : a workbook and guide to creative color combinations / [text: Lesa Sawahata].
	Gloucester, Mass. : Rockport ; Hove : RotoVision, 2001.
	ND1489 .C65 2001

	Collagraph printmaking  / Donald Stoltenberg ;
	Worcester, Mass. : Davis Publications, [1975]
	NE2232/.S86

	Color and composition; a guide for artists. [Translated from the French by Jüri Gabriel
	New York, Van Nostrand Reinhold Co. [c1974]
	ND1488/.G5713

	Color graphics  : the power of color in graphic design / Karen Triedman & Cheryl Dangel Cullen.
	Gloucester, Mass. : Rockport Publishers, c2002
	Oversize NE965.W35 1990

	Color graphics : the power of color in graphic design / Karen Triedman & Cheryl Dangel Cullen
	Gloucester, Mass. : Rockport Publishers, c2002.
	NC1000 .T75 2002

	Color harmony 2 : a guide to creative color combinations / Bride M. Whelan.
	Rockport, Mass. : Rockport Publishers ; Cincinnati, Ohio : For distribution by North Light, 1994
	ND1489 .W5 1994

	Color image scale / by Shigenobu Kobayashi ; translated byLouella Matsunaga.
	Tokyo ; New York : Kosdansha International ; 
	BF789.C7 K579 1991

	Color management for digital photographers for dummies by Ted Padova and Don Mason.
	Hoboken, NJ : Wiley, c2007.
	TR267 .P33 2007eb  (E-book)

	Color works : the crafter's guide to color  / Deb Menz.
	Loveland, Colo. : Interweave Press, c2004.
	TT157 .M455 2004

	Colorful impressions : the printmaking revolution in eighteenth-century France / Margaret Morgan Grasselli, with essays by Ivan E. Phillips, Kristel Smentek, Judith C. Walsh
	Washington, D.C. : National Gallery of Art, c2003
	NE647.2 .N38 2003

	Colorworks / Dale Russell.
	Cincinnati, Ohio : North Light Books, c1990-
	QC495.2 .R87 1990

	Community building on the  Web/ Amy Jo Kim.
	Berkeley, Calif. : Peachpit Press, c2000.
	TK5105.875.I57 K56 2000

	Creating with colored ink.
	New York, Van Nostrand Reinhold [1969]
	NC905/.K313

	Creative composition digital photography tips & techniques / Harold Davis
	Indianapolis, IN : Wiley, c2010.
	TR179 .D378 2010eb (E-book0

	Creative drawing, point and line [by] Ernst Röttger and Dieter Klante.
	New York, Reinhold Pub. Corp. [1964, c1963]
	NC650 .R58

	Creative self-promotion on a limited budget / by Sally Prince Davis
	Cincinnati, Ohio : North Light Books, c1992
	HF5813.U6O2 1994

	Creativity 32 : bright ideas in advertising  & design from the USA and around the world / editor, David E. Carter
	New York : Harper Design International, 2003.
	ND1488 .E36 2000

	Culture and the ad : exploring otherness in the world advertising  / William M. O'Barr.
	Boulder, Colo. : Westview Press, 1994.
	JA74.5 .B69 2006

	Design literacy : understanding graphic design / Steven Heller and Karen Pomeroy.
	New York : Allworth Press, c1997.
	HF5823 .A758 2006

	Designing with letters.
	New York : Drake Publishers [1974]
	HF5837 .E53 (2 copies, I circulating, 1 in Reference)

	Designing with letters.
	New York : Drake Publishers [1974]
	Z250 .W236

	Designing with type : a basic course in typography  / by James Craig ; edited by Susan E. Meyer
	
	

	Dictionary of symbolism : cultural icons and the meanings behind them / Han Biedermann ; translated by James Hulbert.
	[New York] : Meridan, 1994
	HF5823 .A453 2006

	Digital  printmaking /George Whale & Naren Barfield.
	New York : Watson-Guptill, 2003.
	NE850 .W53

	Digital printmaking / George Whale & Naren Barfield.
	New York : Watson-Guptill, 2003.
	NE850 .W53

	Dreamweaver CS3 for dummies / Janine Warner.
	Hoboken, N.J. : Wiley ; Chichester : John Wiley [distributor], 2007.
	TK5105.8885.D74 W37 2007

	Dreamweaver MX 2004 [instruction by Gina Laster].
	Holly Hill, FL. : Studio eWorks, c2004.
	TK5105.8885.D74 D744 2004 Media

	Dreamweaver MX 2004 for dummies / by Janine Warner and Susannah Gardner.
	Hoboken, NJ : Wiley Pub., c2004.
	TK5105.8885.D74 W37 2004

	Early  Chinese art and its possible influence in the Pacific basin; a symposium arranged by the Department of  Art History and Archaeology, Columbia University, New York City, August 21-25, 1967. Edited by Noel Barnard in collaboration with Douglas Fraser.
	New York, Intercultural ArtsPress [1972]
	HF5823 .C5977 2004

	Encyclopedia of major marketing campaigns
	Detroit : Gale Group, 1999
	HF5823 .B438 2004

	Flash Web Design  : the art of motion graphics / by Hillman Curtis.
	Indianapolis, Ind. : New Riders, c2000.
	TR897.7 .C87 2000

	Form, space, and vision; discovering design through drawing .  Forword by Herbert Read.
	Englewood Cliffs, N.J., Prentice-Hall [1967]
	:NC730/.C6 1967

	Foundations of Chinese art  from Neolithic pottery to modern architecture. 322 illus. in colour and black and white, 91 maps, and line drawings.
	New York, McGraw-Hill [1965]
	LAC 15429-30 Microform Cabinets

	Fowler's publicity an encyclopedia of advertising  and printing, and all that pertains to the public-seeing side of business / by Nath'l C. Fowler, jr
	New York : Publicity Pub. Co., 1897.
	HF5823 .D255 2007

	Freehand and perspective  drawing   ; a practical treatise on the principles of artistic perception and the art of correct graphic delineation. / Freehand drawing by Herbert E. Everett. Perspective drawing, by William H. Lawrence.
	Chicago : American technical society, 1936.
	NC640/.F7 1936

	Frontiers of printmaking : new aspects of relief printing.
	London, Studio Vista; New York, Reinhold [1966]
	NE1330 .R6

	Gabor Peterdi, forty-five years ofprintmaking  
	Washington, D.C. : Smithsonian Institution Press, [1979]
	NE539.P43/A4 1979

	Geometrical drawing  for art students / by I.H. Morris.
	Geometrical drawing  for art students / by I.H. Morris.
	QA464/.M7

	Graphic design & industrial design a FASE Production ; with Jaime Escalante.
	Alexandria, VA : Distributed by PBS Video, c1992
	HF5415.1255 .C48 2007

	Graphic design career guide / by James Craig.
	New York : Watson-Guptill, 1983.
	HF5415.1265 .Z56 2007

	Graphic design history / edited by Steven Heller and Georgette Balance
	New York : Allworth Press, c2001.
	TR146/.M76

	Graphic design history / edited by Steven Heller and Georgette Balance.
	New York : Allworth Press, c2001.
	T385 .C37 2010 Book & DVD

	Graphic design solutions / by Robin Landa.
	South Africa] ; Stamford, CT OnWord Press, c2001.
	P91 .V5

	Graphic design, with special reference to lettering , typography, and illustration / by John Lewis and John Brinkley.
	London : Routledge & K. Paul, 1954.
	NK3600/.L45 1954

	Graphic design, with special reference to lettering, typography, and illustration / by John Lewis and John Brinkley
	London : Routledge & K. Paul, 1954.
	NK3600/.L45 1954

	Graphic graflex photography : the master book for the larger camera / Willard D. Morgan, Henry M. Lester and twenty contributors
	New York : Morgan & Lester Pub., c1940
	Oversized NC997/.H47

	Graphic style : from Victorian to post-modern / Steven Heller and Seymour Chwast.
	New York : H.N. Abrams, 1988
	NX458 .V58 1998

	How to cheat in Photoshop CS5 : the art of creating realistic photomontages / Steve Caplin.
	Oxford : Focal, 2010.
	NC998.4 .C73 2003

	Human anatomy : from the Renaissance to the digital age / Benjamin A. Rifkin ; Michael J. Ackerman ; biographies by Judith Folkenberg.
	New York : Abrams, 2006.
	Reference NC760 .R54 2006

	Humans, nature, and birds : science art from cave walls to computer screens / Darryl Wheye and Donald Kennedy ; 
	New Haven : Yale University Press, c2008
	QL673 .W48 2008

	Illustration, its practice in wash and line / by Steven Spurrier
	London : Sir I. Pitman & sons, ltd., 1933.
	NC960 .S6

	Innovative printmaking : the making of two- and three-dimensional prints and multiples / Thelma R. Newman
	New York : Crown Publishers, c1977.
	NE850 .N47 1977

	Intaglio printmaking  techniques / by Ruth Leaf.
	New York : Watson-Guptill Publications, 1976
	Oversize NE1625 .L4 1976

	Introduction to Chinese art and history.
	New York : Oxford Univ. Press, 1948.
	LAC 12588 Microform 

	iPhoto : the missing manual / David Pogue, Joseph Schorr, and Derrick Story
	Sebastopol, CA : Pogue Press/O'Reilly, c2002.
	TR267 .P64 2002

	Learn calligraphy : the complete book of  lettering and design / Margaret Shepherd.
	New York : Broadway Books, 2001.
	NK3620 .S48 2001

	Learning calligraphy : a book of  lettering, design and history / Margaret Shepherd.
	New York : Collier Books, 1978, c1977.
	N33 H88 2005eb

	Letterhead & logo designs : creating the corporate image / Lisa Walker, Steve Blount.
	Rockport, MA : Rockport Publishers ; Cincinnati, Ohio : Distributed by North Light Books, c1990
	HF5823 .D255 2007

	Lettering for reproduction.
	New York : Watson-Guptill Publications [1969]
	NK3600/.G3

	Looking good in print / Roger C. Parker and Patrick Berry
	Albany, NY : Coriolis Group Books, c1998.
	Z246 .P36 1998

	Macromedia Flash MX 2004 for dummies / by Ellen Finkelstein and Gurdy Leete.
	Hoboken, NJ : Wiley Pub., c2004.
	TR897.7 .F493 2004

	Making a good layout / Lori Siebert & Lisa Ballard
	Cincinnati, Ohio : North Light Books, 1992.
	Reference AZ108 .L4 1969

	Manual of woodcut  printmaking and related techniques / Walter Chamberlain
	New York : Scribner, c1978.
	NE1220/.C48

	Master digital color  : styles, tools, techniques / Brian and Kristy Miller
	Cincinnati, Ohio : Impact Books, 2010
	T385 .M5434 2010

	Mastering digital color  a photographer's and artist's guide to controlling color  / David Saffir.
	Boston, MA : Thomson/Course Technology, c2007.
	TR267 .S237 2007eb (E-book)

	Mastering digital photography .   David D. Busch
	Boston, MA : Muska & Lipman, c2004.
	TR267 .B8735 2004eb (E-book)

	Microsoft Office 2010 / Robert T. Grauer ... [et al.].
	Upper Saddle River, N.J. : Pearson Education/Prentice Hall, c2011.
	Z250 .W236

	Motion graphic design  & fine art animation : principles and practice / Jon Krasner.
	Amsterdam ; Boston : Elsevier/Focal Press, c2004.
	AZ108 .L4 1950b

	Navajo sandpainting: from religious act to commercial art  / Nancy J. Parezo.
	Albuquerque : University of New Mexico Press, 1991.
	NC1001.6.D37 1992

	New Mexico impressions printmaking: 1880-1990.
	[Santa Fe, N.M. : Museum of New Mexico, 1992]
	NMF701.81:I34

	Non-toxic intaglio printmaking  / by Keith Howard ; forward [sic] by Monona Rossol ; contributions from Elizabeth Dove 
	Grande Prairie, Alberta : Printmaking  Resources, c1998.
	NE853 .H68 1998

	Opportunities in commercial art and graphic design / Barbara Gordon, Elliott Gordon.
	Lincolnwood, Ill. : VGM Career Horizons, c1985.
	Oversize NE965.W35 1990

	Packaging. Packungen. Emballages. An international survey of package design ... Graphis
	Zürich : Amstutz & Herdeg, 1959.
	NC1001.H45 1999

	Painter's workshop; a basic course in contemporary painting and drawing 
	New York, Van Nostrand Reinhold Co. [1969]
	ND1115/.B76

	Pantone guide to communicating with color / by Leatrice Eiseman.
	Cincinnati, Ohio : North Light ; London : Hi Marketing, 2000
	NC1001.6 .M48 1990

	Pen drawing , by Arthur L. Guptill.
	[New York, Watson-Guptill, c1937]
	NC905/.G82

	Printmaking in New Mexico, 1880-1990 / Clinton Adams
	Albuquerque : University of New Mexico Press, c1991.
	NE535.N6A33 1991

	Printmaking:  history and process / Donald Saff, Deli Sacilotto
	New York : Holt, Rinehart and Winston, c1978.
	NE850 .S23

	Prints &  drawings : a pictorial history / Gottfried Lindemann ; translated [from the German] by Gerald Onn.
	Oxford : Phaidon, 1976
	Oversize NE430 .L5513 197

	Print's best letterheads & business cards : winning designs from Print magazine's national competition / edited by Tom Goss ; art directed by Andrew Kner ; designed by Thomas Guarnieri.
	New York, NY : RC Publications, c1990.
	
Oversize NC998.2.H45 1988

	Professional open source web services / Kapil Apshankar ... [et al.].
	Birmingham, UK : Wrox Press, c2002.
	TK5105.888 .P76 2002

	Professional Web design  : techniques and templates / Clint Eccher, Eric Hunley, Erik Simmons.
	Hingham, Mass. : Charles River Media, c2005.
	TK5105.888 .E375 2005

	Professional Web design  : techniques and tmplates / Clint Eccher, Eric Hunley, Erik Simmons
	Hingham, Mass. : Charles River Media, c2005.
	TK5105.888 .E375 2005

	Provocateur : images of women and minorities in advertising / Anthony J. Cortese
	Lanham, Md. : Rowman & Littlefield Publishers, c2004.
	NC1001 .G67 1985

	P's and Q's; a book on the art of letter arrangement, by Sallie B. Tannahill.
	Garden City, N. Y., Doubleday, Doran & company, inc., 1932.
	NK3600/.T3 1932

	Relief printmaking / Ann Westley
	New York : Watson-Guptill Publications, 2002.
	NE850 .W47 2002

	Secret symbols & numbers of aboriginal America in ancient & modern times / by Francis Parry
	Fort Davis, Tex. : Frontier Book Co., 1976.
	NC1001/.C72 1983

	Short Order Macromedia Dreamweaver 4 / Steve Moniz.
	[Indianapolis, Ind.] : Que, c2001.
	TK5105.888 .M66 2001

	Simple  printmaking : a beginner's guide to making relief prints with linoleum blocks, wood blocks, rubber stamps, found objects & more / Gwen Diehn
	New York : Lark Books, c2000
	NE850 .D54 2000

	Snap to grid : a user's guide to  digital arts, media, and cultures / Peter Lunenfeld.
	Cambridge, MA : MIT, 2001.
	QA76.9.C66 L86 2001

	Street-smart advertising : how to win the battle of the buzz / Margo Berman
	Lanham, Md. : Rowman & Littlefield Publishers, c2007
	NC1002.L63 N48 2003

	Studies in Chinese thought. With contributions by Derk Bodde [and others.
	Chicago] University of Chicago Press [1953]
	

	Symbolism in ancient Chinese art / Hugo Munsterberg.
	New York : Hacker Art  Books, 1986.
	NC998.4 .G667 2001

	Symbology, the use of symbols in visual communications. A report on the Fourth Communications Conference of the Art Directors Club of New York. Elwood Whitney, editor.
	New York : Hastings House [1960]
	E99.N3P35 1991

	TeX, XML, and digital typography  International Conference on TeX, XML, and Digital Typography, held jointly with the 25th Annual Meeting of the TeX Users Group, TUG 2004, Xanthi, Greece, August 30 - September 3, 2004 : proceedings / Apostolos Syropoulos ... [et al.] (eds.).
	Berlin ; New York : Springer, c2004.
	Z253.4.T47 I58 2004eb (E-book)

	The alphabet and elements of  lettering 
	Berkeley ; Los Angeles : University of California Press, 1942.
	Oversize NK3600 .G68

	The art and technique of digital color  correction / Steve Hullfish.
	Amsterdam ; Boston : Focal Press/Elsevier, c2008.
	TR510 .H828 2008

	The art of graphic design. 
	New Haven : Yale University Press, 1988
	N7340/.M33 1961

	The artist's guide to selecting colors  / by Michael Wilcox.
	Perth, Western Australia : School of Colour Publishing, c1997.
	ND1510.W52 1997

	The complete manual of typography : a guide to setting perfect type / James Felici
	Berkeley, CA : Peachpit Press, c2003
	Z250 .F44 2003

	The complete manual of typography : a guide to setting perfect type / James Felici.
	Berkeley, CA : Peachpit Press, c2003.
	N7340 .F7 1935

	The elements of typographic style / Robert Bringhurst
	Point Roberts, WA : Hartley & Marks, Publishers, c2005
	NK1068 .L4813 1980

	The elements of typographic style / Robert Bringhurst.
	Point Roberts, WA : Hartley & Marks, Publishers, c2005.
	Z246 .B74 2005

	The encyclopedia of printmaking techniques / Judy Martin.
	New York : Sterling Pub., c2002.
	NE850 .M375 2002

	The Focal encyclopedia of photography : digital  imaging, theory and applications, history, and science / Michael R. Peres, editor-in-chief.
	Amsterdam ; Boston : Elsevier/Focal Press, c2007
	TR9 .F6 2007

	The Guild handbook of scientific illustration/ edited by Elaine R.S. Hodges ; with Steve Buchanan, John Cody, Trudy Nich
	Hoboken, N.J. : John Wiley, c2003.
	Q222 .G85 2003

	The Hutchinson dictionary of symbols in art
	Abingdon : Helicon Pub., c2005.
	Oversize N7340/.B335

	The illustrated book: its art and craft
	New York, Bramhall House [1970, c1962]
	NC960/.K55 1970a

	The illustrator in America, 1900-1960's.
	New York : Reinhold Pub. Corp. [1967, c1966]
	NC975 .R4

	The language of drawing.
	Englewood Cliffs, N.J. Prentice-Hall [1966]
	NC390/.H5

	The man who was Dr. Seuss : the life and work of Theodor Geisel / Thomas Fensch
	Woodlands, Tx. : New Century Books, c2000.
	PS3513.E2 Z66 2000

	The new big book of logos / David E. Carter, editor ; book design, Suzanna M.W. ; layout & production, Graham Allen, Christa 
	New York : Harper Design International : Distributed throughout the world by HarperCollins International, 2003.
	NK1068/.L35 1983

	The newtypography: a handbook for modern designers / Jan Tschichold ; translated by Ruari McLean, with an introduction by Robin Kinross.
	Berkeley : University of California Press, [1998], c1995.
	Z116 .T7513 1998

	The picture book comes of age : looking at childhood through the art ofillustration  / by Joseph H. Schwarcz and Chava Schwarcz, with a foreword by Betsy Hearne
	Chicago : American Library Association, 1991
	NC965.S28 1990

	The ultimate portfolio / Martha Metzdorf.
	Cincinnati, Ohio : North Light Books, c1991
	N7343.22/.M86 1986

	The visual culture reader / edited, with introductions by Nicholas Mirzoeff.
	London ; New York : Routledge, 1998
	N7340 .S5 1948

	Thinking with type : a critical guide for designers, writers & editors / Ellen Lupton.
	New York : Princeton Architectural Press, c2004
	N7340/.M82

	Thinking with type : a critical guide for designers, writers & editors / Ellen Lupton.
	New York : Princeton Architectural Press, c2004.
	Z246 .L87 2004

	Typographia or, The printer's instructor, a brief sketch of the origin, rise, and progress of the typographic art, with practical directions for conducting every department in an office, hints to authors, publishers &c.
	Philadelphia : L. Johnson & Co., 1864.
	N7340 .H2513

	Web marketing for dummies / by Jan Zimmerman
	Hoboken, NJ : Wiley, c2007.
	N7340/.A73 1953

	Why it sells : decoding the meanings of brand names, logos, ads, and other marketing and advertsing  ploys / Marcel Danesi
	Lanham : Rowman & Littlefield, c2008.
	HF5823 .D255 2007

	Words about pictures : the narrative art of children's picture books / Perry Nodelman
	Athens : University of Georgia Press, c1988
	Z1033.P52 N63 1988

	Writing & illuminating, & lettering / by Edward Johnston. With diagrams and illustrations by the author and Noel Rooke.
	New York : Pitman [1939]
	NK3600/.J6 1939


	Appendix 10) - Average Student Course Evaluation of Lisa Ruben and Carlos Aguilar 2005 - 20011

	
	

	 
	Area
	Score
	Results Summary

	Student Self Appraisal 
	Self Motivated
	6.36
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0.7


	 
	 
	 
	 
	 

	
	Prepared for Class
	6.19
	0.6
	 
	 
	 
	 
	 

	
	Sought Help
	6.43
	0.6
	 
	 
	 
	 
	 

	
	Invested Effort
	6.28
	0.6
	 
	 
	 
	 
	 

	
	Participated Class
	6.32
	0.5
	 
	 
	 
	 
	 

	
	Attended Class
	6.20
	0.7
	 
	 
	 
	 
	 

	
	Invested Effort
	6.16
	1.2
	 
	 
	 
	 
	 

	
	Value of Learning
	6.41
	0.5
	 
	 
	 
	 
	 

	 
	Avg:
	6.29
	 
	 
	 
	 
	 
	 

	 
	 
	 
	 
	 
	 
	 
	 
	 

	Course
	Clear Requirements
	6.38
	0.6
	 
	 
	 
	 
	 

	
	Well Organized
	6.20
	0.6
	 
	 
	 
	 
	 

	
	Appropriate Activity
	6.34
	0.5
	 
	 
	 
	 
	 

	
	Suitable Text
	6.21
	0.7
	 
	 
	 
	 
	 

	
	Consistent Grading
	6.37
	0.6
	 
	 
	 
	 
	 

	
	Overall Rating
	6.40
	0.5
	 
	 
	 
	 
	 

	 
	Avg:
	6.32
	 
	 
	 
	 
	 
	 

	 
	 
	 
	
 


	 
	 
	 
	 
	 

	Instructor
	Encourage Particip
	6.57
	0.6
	 
	 
	 
	 
	 

	
	Respected Students
	6.59
	0.5
	 
	 
	 
	 
	 

	
	Available to Meet
	6.38
	0.7
	 
	 
	 
	 
	 

	
	Communicate Clearly
	6.41
	0.6
	 
	 
	 
	 
	 

	
	Graded Fairly
	6.49
	0.6
	 
	 
	 
	 
	 

	
	Provided Feedback
	6.59
	0.5
	 
	 
	 
	 
	 

	
	Clear Explainations
	6.42
	0.6
	 
	 
	 
	 
	 

	
	Lab Lect Coordinate
	5.82
	1.4
	 
	 
	 
	 
	 

	
	Subject Knowledge
	6.57
	0.5
	 
	 
	 
	 
	 

	 
	Avg:
	6.43
	 
	 
	 
	 
	 
	 

	 
	 
	 
	
 


	 
	 
	 
	 
	 

	Facility
	Temp
	6.07
	0.8
	 
	 
	 
	 
	 

	
	Light
	6.17
	0.9
	 
	 
	 
	 
	 

	
	Size
	6.28
	0.8
	 
	 
	 
	 
	 

	
	Noise
	6.04
	1.1
	 
	 
	 
	 
	 

	
	Furniture
	6.29
	0.8
	 
	 
	 
	 
	 

	 
	Avg:
	6.17
	 
	 
	 
	 
	 
	 

	 
	Overall Satisfaction
	6.45
	0.6
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		Expressive Arts Studio		Spring 2011		Cr		Fall 2011		Cr		Other Duties		Annual Cr.		Annual Income		$/Cr.

		Clay – Dinwiddie/Begay		$48,676		13		$37,520		12				25		$86,196		$3,448

		Painting/Art Appr./Art Ed. - Meyer		$44,500		11		$39,861		11				22		$84,361		$3,835

		Photography/Art History - Sommerville		$44,899		12		$39,029		11				23		$83,928		$3,649

		Sculpture/3D/BFA - Metcalf		$37,482		9		$35,866		12		3 Chair		21		$73,348		$3,493

		Graphic Design/Art Appreciation - Ruben		$41,243		11		$21,482		8				19		$62,725		$3,301

		IdEA –  Appr., Storytelling - Elder		$30,901		12		$27,289		9		3 Chair		21		$58,190		$2,771

		Printmaking/Color/BFA/Art Appr. - Maya		$26,971		9		$26,215		11		6 Gallery		18		$53,186		$2,955

		IdEA – Visual/Digital Literacy - Bill		$13,486		12		$26,702		12				24		$40,188		$1,675

		Drawing - Barraza		$28,104		8		$12,078		4				12		$40,182		$3,349

		On Line Art Appreciation - Delany		$20,066		6		$18,059		6				12		$38,125		$3,177

		IdEA – Sound/Appr. Converse/Kim		$6,020		12		$17,338		12				24		$23,358		$973

		Fibers- Short		$12,953		4		$6,717		4				8		$19,670		$2,459

		Note 1:  IdEA Sound is not very representational as Converse was in Music and had a very small load Spring 2011

		Note 2:  Appreciation courses are added into studio load in many cases

		Note 3:  Interdisciplinary Expressive Arts Program began in the 2009 - 2010 Catalog

		Note 4:  Does not include Applied Music Courses

		Note 5:  Does not include Summer courses

		Note 6: Based only on Tier funding rates - no tuition

		Note 7:  As a goal each studio in Expressive Arts Department should generate $3000/cr or more
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